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UPHOLSTERY SPECIALIST
REFINISHING AND RESTORATION

Family Owned And Operated For Over 55 yrs.

• Slipcovers • Pillows • Window Cushions 
• Custom Upholstery • Design Consulting

Marine - Commercial - Residential
Pickup & Delivery Available • Free Estimates By Phone

Mon.-Fri. 10-6, Sat. 10-2

3418 Mt. Diablo Blvd., Lafayette (925) 962-0579

 C abinet  M odifications
With over 25 years fulfilling custom needs, we can alter or modify
most cabinetry, while still utilizing your existing cabinetry for:
       • Large TVs/ Refrigerators and appliances
       • Recycle Bins and shelf pullouts
       • Cabinet alterations/repairs 
Thinking about home, office, entertainment, custom cabinetry, shelving,
crown mouldings, baseboards, new doors or mantels? We can help there, too!

925.827.1093 Paul Kephart Master Craftsman
www.TheCabinetMd.com

Licensed Cabinet & 
Millwork Contractor

#598395

“Let Us Light Up Your Life”  
Residential � Commercial � Industrial

Serving Contra Costa since 1991
More than 35 years experience

All Work Done by Owner

Professional Installation of:

www.BurkinElectr ic .net

Bonded & Insured
Lic.#C10-631523

James Burkin

Sole Proprietor

� Ceiling Fans, Recessed & Track Lighting  � Kitchen or Bath Remodel 
� Exterior/Security/Landscape Lighting � Electrical Service Upgrade   
� Complete Home Wiring - Old & New � Spa Installation

CABINETMAKER
We custom build to your design                     

Built-in storage and furniture

Any material you choose!
510.535.1222
Charles Ferguson

Lic. 446488 C-6 www.everwoodcabinets.com

Specializing in kitchens & bathrooms.
All forms residential remodel/repair. 

Clean | Courteous | Conscientious
On-time | Trustworthy | Local References

Full design team resources available 

Lic
# 6

81
59

3

General Contractor

925.631.1055 www.MVCRemodeling.com

“A little bit of myself 
goes into every job.”
Michael VerBrugge, 
Owner, 
Moraga Resident

www.HelpfulRealEstateInfo.com

Advertising

93 Moraga Way, Orinda
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Lamorinda Weekly Milestones
By Andy Scheck

September 2006: 

The question I've been asked most frequently over
the last five years is, "What made you decide to start
a paper?" The answer:
We hosted a “Meet the Candidate” party for a Mor-
aga Town Council member. One of Wendy's col-
leagues told the story of a friend who started a
newspaper. Everybody at my table said, “We need
a paper here!” -- I said, “I can do a paper.”
October/November 2006:

Development of our business plan, naming and pro-
totype design

December 2006:

Reached out to a printing company in Toronto
Canada for pricing and logistics. 50 copies of our
prototype arrived just before Christmas, 2006.
1st official presentation of the prototype to the three
Chambers of Commerce at the Lafayette Chamber
of Commerce office. They all liked what they saw.
January-March 2007

Recruited writers and meeting with City/Town man-
agement to introduce the concept.
March 7, 2007

11 delivery teams of St. Mary’s and high school stu-
dents took a practice run of their delivery routes to
get used to the roads and area.
March 12/13, 2007

Layout of issue #1 in our home office until early
morning. At 5:00 a.m. the Toronto printer called to
confirm “Ready to print."  At 9:00 p.m. I picked up
the first issue at San Francisco International Airport
after it arrived on an Air Canada flight.

March 14, 2007

First delivery day! The 11 delivery teams prepared
their loads of papers on the parking lot of the Mor-
aga Town offices (our thanks to the Town.)  I re-
member one phone call from a concerned citizen in
Lafayette: “…they are throwing the papers all over
the place!”

March 21, 2007

Switch from delivery to mail -- delivering the paper
ourselves was too complicated.
April 18, 2007

Change from weekly to bi-weekly, realizing that we
could not stay in business publishing on a weekly
basis. Back to delivery to save some money, this
time using a delivery company. Switch printing
from Toronto to Southern California because of sev-
eral air freight delays.
June 27, 2007

Became frustrated with delivery woes and switched
back to mail to assure more reliable delivery.
January 23, 2008

Bumped into a page count limit with our printer and
moved our printing to the Press Democrat in Santa
Rosa.
August 20, 2008

Start of our unique database system for archiving
all our stories on our web site.
2011

Increasing page count (36 pages) forced us to stabilize
the business and we looked for a reliable delivery serv-
ice and  a commercial printer with higher capacity.

Switched to Blackhawk, our current delivery serv-
ice, and Transcontinental, our current printing com-
pany. After five years, I think our printing and
delivery woes are finally behind us.

Some statistics:

Page count: 
March 14, 2007 = 16 pages 
March 19, 2008 = 24 pages
March 18, 2009 = 24 pages
March 17, 2010 = 34 pages 
March 16, 2011 = 36 pages 
March 14, 2012 = 44 pages

3,558 pages published -- about 6,000 stories have
been told.

All of our stories, from our first issue on, are avail-
able on our web site. 
 
The second most frequently asked question is, "How
is the paper doing?" The answer: "Considering the
hard time newspapers are having competing in the
digital age we can say that we are doing very well.
We look forward to the next five years."
Thank you for being a reader!
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No Winter Break for Moraga Farmer’s Market

Road Repair Estimates Exceed Budget

Moraga’s
Farmers Market
will stay open 
all winter

With resounding support from the
community, the Moraga Farmer's Market has
announced that it will now be open during
the winter months. Previously a "fair weath-
er" market, Moraga's popular fresh air mar-
ketplace surveyed its customers and found
that an overwhelming majority - 85% --- say
they'll "keep coming back" through the win-
ter months, regardless of the weather.
On any given Sunday, up to a thousand
shoppers stroll through Moraga's Farmer's
Market. Launched in 2002, Moraga's market
is a relative newcomer, but already is among
the area's most popular.
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traditions. page 19
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T
he Lamorinda Weekly is the only

newspaper in town that’s produced just

for and just by Lamorinda residents.

We’re new, but for a lot of good reasons, we

hope you’ll feel like you’ve known us forever.

After all, our staff is all local; you’ll run

into everybody at the gym or the grocery store.

Our writers and photographers share a singular

appreciation for their subjects because they live

here and love them already. Our eyes and ears

are an army of talented high school students,

who have the energy and the passion to explore

interesting aspects of local life.  Finally, you’ll

notice that the spokes of our distribution wheel

might have ridden their bikes up and down your

street.

In all cases and all across the board, we are

a newspaper made up of Lamorinda folks who

see the world through your eyes.  Why is this

important? Let’s say it’s a matter of perspective.

Here’s mine:

I grew up in a small town with a small

town newspaper. Wednesday nights were big in

Luray, Va (population 3,000) because that’s

when the weekly edition of the Page News and
Courier hit the streets.

We scoured those pages for the news that

mattered to us. My friends and I looked for en-

tertainment and amusement; our parents looked

for updates on candidates and bond measures

and monitored the Farm Reports for informa-

tion that affected our livelihood. My grandpar-

ents kept up with everyone through mainstays

like the Dean’s List, the wedding announce-

ments, and, yes, the obituaries.

During a slow news week, having com-

pany from out-of-town could earn you a spot in

the paper. Lost dogs and six-toed cats were fre-

quent features, as were jam recipes that were

and remain world-class.

When it counted, my hometown newspaper was

equally adept at providing “real” breaking news

coverage. Following each of several hurricanes,

we looked to our local paper for information

that helped save lives and property. When hikers

were found murdered in the mountains nearby,

the Courier’s coverage kept the focus on the

crime, kept residents informed, and eventually

told the tragic story that ended two lives.

Misuses of county funds were exposed; unsafe

working conditions were highlighted. And all

along the way, that paper helped us build and

maintain a community.

When I was in high school, I worked as

an intern at that same local paper, and, of

course, couldn’t wait to leave it for the lure

of the “big time.”  Over (many) years, I en-

joyed my work in several big cities and saw

the advent of CNN and the Internet change

the meaning and delivery of information.

It was all fast-paced and exciting – with a

feeling of expansiveness and possibility that

only a global view can bring. But somewhere

down deep I missed the sense of belonging

that comes from a true home-town, albeit

“small time” focus. I discovered that it is

possible to feel a little lost in a universe so big.

I’m betting that a few of you will feel the

same way and will welcome a viewpoint that

zooms in — from the universe to your back-

yard.

So, with this first issue of the

Lamorinda Weekly, it’s a pleasure to

welcome you to a home town paper with a

very small-time focus. Please use these pages

to express your opinion, choose your

interests, and create a little newspaper that

could bring us even closer together as a

community, just as my first home town paper

did in my little town, so many years ago.

___________________________________

Julie Penfold lives in Moraga with her husband,

Bart, and their daughter, Brooke. Reach her

anytime at 

julie@lamorindaweekly.com.

visit us online: www.lamorindaweekly.com
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Play
Ball!
by Jonathan Glidden

The start of spring may

technically be based on

certain astronomical alignments,

but to hundreds of budding

Lamorinda all-stars, the earth

might as well revolve around one

thing: baseball.

This Saturday, hundreds of

uniform-clad elementary and

middle-schoolers descended on

the fields of Lamorinda to take

part in the national past-time.

The MBA season officially began

this week and a number of spec-

tacular games showcased the

drive and talent of Lamorinda’s

youth.

OBA also kicked off their

annual opening day with a home

run at Wagner Ranch Elementary.

Look for full coverage of

Lamorinda’s first full week of

team baseball in sports on page 10.

You can make a difference! 

Shop local.   Keep your tax 

dollars in your community.     Thank you!

Bill Snider
Owner of Moraga Hardware and Lumber
and across the way

Mon-Fri: 7:30am-6pm
Sat: 8am-6pm
Sun: 9am-5pm

1409 Moraga Way 
Moraga Shopping Center
Phone: (925) 376-3600

Photo by Jordan Fong

The Little Paper that Could
by Julie Penfold

Dear Neighbors: 

Welcome to your very own hometown newspaper.

Advertising

Miramonte Community Mourns 
the Loss of  Paul Yriberri

by Lee Borrowman 
Contributors: Naveed Hasan and Jonathan Glidden

Husband and Father, Teacher and Coach, Colleague and Friend

Paul Yriberri, by many accounts the single

most beloved teacher at Miramonte High

School, died suddenly of a heart attack on

March 3. He was fifty-eight years old. 

For many students, Yriberri will be that fa-

vorite teacher you always remember. The

teacher who inspired you, motivated you, and

brought out the best in you. The teacher who

truly cared about you. 

“Mr. Y was not just a teacher, he was a

good friend to all his students,” said senior Max

Gompertz, “His sense of humor and friendliness

is something (sic) I really want to treasure the

rest of my life.”  Last Thursday night students

organized a candlelight vigil. Another Yriberri

student, Miles Gilhuly, reflected on the evening,

“Although it was really sad at first, everyone’s

moods were lightened after students started

giving speeches. It was just incredible as to how

many students had personal stories about Mr.

Yriberri. This vigil proves once again how

much of an impact Mr. Y. made on Miramonte.”

.... read more on page 8
Students gather at Thursday’s candlelight vigil Picture: Hannah Jacobs

Our prototype

Issue 1

Blackhawk delivery vans will sport our logo starting
with this issue's delivery.

Teams put rubber bands on each copy before 
our first delivery.

 BAD
 INC.

 Bay Area 
 Drainage, Inc.

 A General Engineering Contractor

 Locally owned and Operated 

 Contractor LIC # 762208

 925•377•9209
 visit our website

 www.bayareadrainage.com

Pool Demo Specials
• French Drains
• Underfloor Drains
• Downspout Systems
• Subdrain Systems
• Sump Pumps
• Retaining Walls
• Pavestone Driveway & Walkways




