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• 24/7 Service
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green solutions!

Family-owned and serving
Lamorinda since 1993

We Hop To It!

$50 OFF!
any plumbing job

($225 or over)*

$100 OFF!
Hot water recirculation

pump systems*

LeapFrog Plumbing
Save some WATER ‘n save some
GREEN this St. Paddy’s Day
with a re‐circulating hot‐
water pump. There’s one to
fit your needs (push‐button,
timer‐activated, full‐time & more). 
Tired of waiting for that hot water to
arrive? No more water down the
drain while you wait for hot water! Head Frog Mo Williams

Many original advertisers still find a 
home in Lamorinda Weekly
By Nick Marnell

Several advertisers have been 
with the Lamorinda Weekly 

since its inception in 2007, and 
those early adopters share two 
similar characteristics with pub-
lishers Andy and Wendy Scheck: 
They are community-oriented, 
and they are famously nice peo-
ple. Their recollections follow, in 
their own words.
 5 A Rent-A-Space - Jenny 
Boyd, Senior VP, Marketing and 
Operations
 I met Andy and Wendy at a 
Chamber event —someone intro-
duced us. They told us about their 
paper. I thought, That’s wonder-
ful! It was all about the town, not 
just an article about the town.
 I am proud to have been the 
fi rst advertiser. (And they have 
been in every issue since.)
 Village Associates - Ignacio 
“Ig” Vega, Broker
 The Lamorinda Weekly fi lled 
the void when the Contra Costa 

Sun failed. Andy and Wendy 
came in, they were down-to-
earth, they were not slick at all. I 
was skeptical. How can you do a 
start-up like this? Then I thought, 
this might work. We had little to 
lose. 
 Because we were early, they 
gave us the back page of Our 
Homes (fi rst stand-alone Our 
Homes section - Feb. 17, 2010). 
That insert gained traction. It 
gave us lots of eyeballs, and our 
competitors had to follow suit.
 McDonnell Nursery - Sarah 
McDonnell, Owner
 I felt good about Andy and 
Wendy. I liked what they were 
doing, covering the Lamorinda 
area. They are lovely to work 
with. They help me with my sea-
sonal ad changes, and they al-
ways think of me when they run 
special articles in the paper.
 They make things so easy.

Garden 
Lights Landscape and Pool 
Development - Cathy Lambert, 
Owner
 I got a call from Wendy. I am 
turned off by high pressure but 
I felt she was very genuine and 
cared about our business.
 I like how they think of us not 
just as a client. We were shopping 
at the farmers market, Andy and 
Wendy were doing a story there 
and they asked us to join them for 
a photo. Plus our daughter!
 Our top referral is word of 
mouth, next is the Lamorinda 
Weekly. The paper is a perfect fi t.
 SewNow! - Susan Goldie, 
Owner
 We both started our busi-
nesses at the same time (They 
beat the paper by four months.). 
We were trying to reach families 
with kids. 
 Sewing skipped a generation. 
Our ads catch the eyes of the 
grandparents, who want to see 
their grandkids learn that skill. 
 The fi rst ad we submitted, we 
included the wrong phone num-
ber. It taught us a lesson about 
proofreading our ads.
 The newspaper is a great fi t 
for us.
 Saklan School - Christine 
Kuckuk, Marketing Director
 Our school always wants to 
invest in the community, and the 
Lamorinda Weekly has the ear 
of the community. The paper is 
widely read by the locals.
 Andy and Wendy have been 
helpful to me as we build up our 
marketing efforts. Sometimes our 
artwork is not to their specs and 
they make sure that our brand im-
age fi ts in with the needs of the 
paper. 
 Bay Area Drainage - Wayne 
Ortland, Owner
 It started with a cold call 
from Wendy. She was easy to 
work with. We have always been 
a big part of the community — I 
was born in Moraga, my father 
worked for the Moraga Fire Dis-
trict.
 I would rather give my busi-
ness to someone local, and right 
now, we are doing a signifi cant 
amount of business - 270 clients 
since early January.
 The Lamorinda Weekly staff 
say thanks to all, as we work to 
help keep their business thriving 
for the next decade — and longer.

Ignacio Vega, Village Associates holding a copy of issue 1 with his fi rst ad. 
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Jenny Boyd of 5A Rent-A-Space shows a newspaper with her fi rst ad in the 

Lamorinda Weekly’s March 14, 2007, edition.
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 Have You Checked Your
 Crawlspace Lately?

 • French Drains

 • Underfloor Drains

 • Downspout Systems

 • Subdrain Systems

 • Sump Pumps

 •  R etaining Walls
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Let the presses roll!

The Lamorinda Weekly is 
printed at Transcontinental 

Printing in Fremont. 
 It is the fourth printer the pa-
per has used in its 10-year history. 
The number of changes can be at-
tributed to the fact that previous 
printers could not accommodate 
the Lamorinda Weekly’s growing 
page count over the years. Trans-
continental, a Canadian company, 
specializes in printing colorful 
newsprint, which fi ts this news-
paper’s vision of featuring strong, 
colorful photography for readers 
and advertisers.
 For part of this paper’s an-
niversary celebration, Trans-
continental invited the Lamor-
inda Weekly staff to its plant 

to see the paper being printed, 
a rare opportunity for report-
ers and editors who spend their 
time with words, but not the 
all-important ink that makes 
the paper come alive every two 
weeks. (See photo on page A1.)
 Producing the Lamorinda 
Weekly is, as it is for most pa-
pers, a complicated process. After 
the stories are written and edited, 
publisher Andy Scheck, who also 
serves as designer, does the lay-
out. After that is fi nished and ap-
proved, electronic fi les are sent to 
the printer, and shortly after that 
the press is ready to print the pa-
per — in less than an hour. The 
Lamorinda Weekly is printed on 
one of Transcontinental’s three 

presses. 
 The staff saw the printing pro-
cess as well as the quality control 
system used. After leaving the 
printing press all 26,600 copies 
of the paper travel on machines 
through the plant to dry the ink 
– the staff could watch 6,000 pa-
pers speeding in the air over their 
heads at the same time.   At the 
end of the journey the papers are 
buffered and go on to other ma-
chines for inserting fl yers, post-
cards and other documents. The 
last process is bundling and pack-
aging for pick-up by the carriers, 
who deliver them to readers.
                                                                                                                                                  
— Peggy Spear
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