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When you need a doctor and you need one now
By Nick Marnell
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It did not take long for a competitor to step into the Orinda void. On Aug. 31, John Muir Health opened an urgent
care center directly across the street from the closed Sutter
Health location. The new Orinda center has seen more than
100 patients a week. “This exceeds our projections and thee
number of patients continues to grow,” said Ben Drew
ew of
John Muir Health. “And there are no physician stafﬁ
tafﬁ
ﬁng issues despite the increased volume of patients.”
Younger patients mentioned one of their
speciﬁ
eir speciﬁc
ﬁc reasons
for using urgent care facilities. “All off my friends
riends used them
in Oregon,” said 20-somethingg Edenn Gavce of Moraga.
“That way parents don’t have
ve to know
now every time you
yo go to
the doctor.”
For those who feel that
at even
en urgent care cclinics
clinic are not
convenient enough,
Francisco-based startup
ough, a 2015
015 San Francisco-b
Franci
Franciscomay ﬁll thee bill. Plush,
h, an online urgent ccare provider, will
set up an online
who can proine
ne chat for $99 with
wit a physician
pph
vide
medications. Company repde a diagnosis
nosis
osis and prescribe
prescri m
me
resentative Amanda
manda Windsor
Windso said that Plush is taking health
W
care to rural areas
eas
as and
a will
w provide a way for the uninsured
to enjoy health care, though she said that millennials would
be more likely to try the company business model.
Though none appear in Lamorinda, free-standing emergency rrooms are also gaining momentum. According to
Hospital and Health Networks, there are more than 500 of
Ho
these stand-alone facilities in the country and industry experts project there could soon be as many as 2,000. Unlike
urgent care centers, these facilities are open 24/7, they typically charge standard ER rates and provide more sophisticated diagnostic equipment than urgent care centers, such as
X-ray machines, CT scanners and labs.
All companies mentioned in this article stress that, while
urgent care facilities provide outpatient care for acute or
chronic illnesses or injuries, if you encounter a true medical
emergency, call 911 for transport to a hospital emergency
room. Emergency ambulance transport is provided in Lamorinda by the Moraga-Orinda Fire District and the Contra
Costa County Fire Protection District, which according to
Patricia Frost, director of emergency medical services for
Contra Costa Health Services, are not permitted to take patients to urgent care centers.
“We sometimes get calls from the urgent care center, and
we will transport patients from the urgent care center to a
hospital,” said MOFD Interim Fire Chief Jerry Lee.
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Diablo Acupuncture
Diab
Experience the Difference
Dr. Sophia Scheffel, L.Ac has received both
her masters and doctorate in acupuncture
and Chinese Medicine. Dr. Scheffel has
expertise in treating chronic pain; allergies,
asthma and immune disorders; sleep, anxiety, depression and other mental emotional
imbalances as well as oncology support.
She’s a Lamorinda native, having graduated from
Miramonte in 1998 and wanted to bring her
practice back
to the area in
which she grew
up to help her
community
attain optimal
health.

Consider acupuncture and
working with
Dr. Scheffel to
bring yourself
into optimal
health.

Dr. Sophia Scheffel, LAc
925.268.0117
diabloacupuncture.com

Prostate Relief With Rezum
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By Judson Brandeis, MD

A

s a urologist, one of the most common urological conditions I treat is benign
prostatic hyperplasia (BPH) or an enlarged prostate. This is a condition that
happens to most all men as they get older. It is a problem because as the gland
grows, it presses on the urethra and causes urination problems such as a weak stream,
difficulty urinating, or the sensation of a frequent need to urinate.
In the past, the standard of care for BPH has included mediation and/or surgery. Men
are typically started on medications and given a chance to see if the medications improve
their symptoms. Some men notice considerable improvement in symptoms with
medication, while others do not. Unfortunately, medications come with side effects
that some men do not tolerate well. Therefore, some men prefer minimally invasive
procedures to relieve enlarged prostate symptoms.

up to $700 for
700 words
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medical industry trend has descended upon Lamorinda
with the opening in August of a third urgent care facility over the past four years.
The urgent care industry developed out of the frustrations of medical patients who, with little time and patience
for doctors and hospitals, demanded unscheduled appointments, an accessible location and lower costs, all with the
presumption of superior service.
The business model appears to be delivering what customers expect, as according to the Urgent Care Association
of America, at 90 percent of urgent care centers the wait
time to see a provider is 30 minutes or less, and patients are
in and out in one hour or less at 84 percent of all urgent care
centers. There are more than 8,000 urgent care centers in the
U.S., and some estimates project more than 12,000 centers
within two years.
Urgent care facilities tend to be positioned in high-visibility, consumer-accessible locations, which may explain
why two centers have opened in Orinda and one in Lafayette, but none in Moraga. “I’m not aware of any requests
uests
for these kinds of business uses in my ﬁve years here,”
ere,” said
Ellen Clark, Moraga planning director.
The ﬁrst Lamorinda urgent care center opened in Lafayette in 2013. “It’s doing very well,” said
id Rob O’Reilly, Moraga resident and one of the principals
pals of Stat Med, an urgent
care facility that specializes in stafﬁ
ﬁng trained emergency
room doctors. “Lafayettee is not our model clinic, though
though, as
it is in a medical building
location.”
lding and not in a retail location
O’Reilly saidd the ideal site for an urgent care center provides accessibility
sibility to 50,000 people within a seven minute
drive, another reason why his home ttown may not be an
ideal
has opened a second
al location for a clinic. His company
comp
facility
ity in Concord.
Often
ten hospitals them
themselves will open an urgent care
center to
o siphon off some of their own emergency room
patients and
reduce health care costs. The Sutter
nd to help
h
East Bay Medical Foundation opened an urgent care facility in Orinda in 2016 but temporarily closed it in May due
to challenges with doctor stafﬁng, according to company
spokesman Clayton Warren. “Providing quality care to our
patients is our highest priority and we won’t compromise
our promise to deliver the safest level of care until we have
the necessary clinical stafﬁng levels at this location,” Warren said.

One option that has been around for several years is minimally invasive heat therapies.
Thermotherapy delivers targeted heat within the prostate with either radiofrequency
or microwave therapy to reduce excess prostatic tissue. These procedures require only
local anesthesia in the office setting. The patient is able to return home shortly after the
procedure has been performed and can resume normal activities within a few days.
A more recent technological advancement with the most promising results is the Rezūm
water vapor therapy. Rezūm water vapor therapy is a safe and effective in office or
outpatient BPH therapy designed to transform your treatment experience. The Rezūm
System uses the power of just a few drops of water to treat the symptoms of BPH with
minimal discomfort and rapid symptom relief while preserving erectile function and
urinary continence. Patients will typically spend less than one hour in the office, return to regular activities within a few days, and see BPH
symptom improvement in as soon as two weeks. We are the first urology group in the area to be trained to perform this treatment.
These minimally invasive therapies are ideal for patients who fail medications or do not want to take daily medications for the rest of their lives. If
you have BPH, you should have a yearly exam to monitor your symptoms and to discuss changes in treatment.
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Dr. Brandeis is a Board Certified Urologist with Pacific Urology and one of the first urologist in the area to be
trained to perform the Rezūm treatment. He has extensive experience in treating all urologic conditions and
specializes in minimally-invasive BPH treatments, prostate cancer and kidney stones. For more information call
925-937-7740 or visit www.PacificUrology.com
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