
Every week, we receive at least
one frantic call from someone

whose hard drive has crashed, and
they have no backup of their irre-
placeable files. Most of the time,
people are aware that they should
be backing up their data, but they
haven’t gotten around to it, because
they’re busy, or don’t know how. 
What many people don’t know is
that every hard drive will crash
eventually. Hard drives crash for a
variety of reasons: moving parts
wear out; power surges damage sen-

sitive drive electronics; viruses cor-
rupt or erase files; etc. We’ve seen
brand new hard drives crash, 10 year
old drives working perfectly, and
everything in between. Sometimes
there are warning signs of hard drive
problems, such as clicking or grind-
ing sounds--but not always.  Since
we can’t know when a hard drive
will fail, it’s critical that all impor-
tant files be backed up.  

There are several popular op-
tions for backing up your files
(data): 

1. Backup  to CDs or DVDs

2. Backup to a portable hard drive

3. Back up to an online service

Backup to CD’s or DVDs
This option is fine if you only have
a few hundred files to backup. You
use your computers CD/DVD
burner to make a copy of your files.
Backup to portable hard drive
Portable hard drives are inexpen-
sive, fast, and hold thousands of
files. You can even set your com-
puter to automatically backup your
files.
Backup to an online service
Some popular online backup serv-
ices are idrive (www.idrive.com)
and Carbonite
(www.carbonite.com).  Online
backup services protect your data
by using passwords to restrict ac-
cess, and by encrypting it so it can’t
be read by unauthorized persons.
Idrive offers up to two gigabytes of
personal data storage absolutely
free.
Whichever option you choose, we
recommend that you always keep

one copy of your data off-site,
(such as at your office, safe deposit
box or relative’s home), in case of
disaster or theft. 

What should I do if my hard
drive crashes?
If your hard drive crashes, then it’s
important to turn your computer
off, and take it to your local com-
puter support company for an ini-
tial diagnosis. Many times it’s your
operating system that has crashed,
not your hard drive, and your files
are fine. If we are unable to recover
your files, we refer our clients to
DriveSavers 800.440.1904. Dri-
veSavers has special equipment,
and they can usually get your files
back.
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• Shrubs

• Garden Accessories

• Flowers

• Personalized Service

196 Moraga Way
Orinda

254-3713
- Open Daily -

www.mcdonnellnursery.com

Nurture your garden at

McDonnell Nursery

MORAGA

(925) 631-7000
455 Moraga Rd. Suite F

RENT NOW
One Month Free!

*AND
GET

 ON SELECTED UNIT SIZES

5A CAN SHOW YOU HOW TO GET

MORE SPACE AT HOME OR WORK

GOT A GARAGE OR SPARE ROOM

THAT LOOKS LIKE THIS? YOU NEED STORAGE!

OVER 30 R DIFFERENT SIZES, WITH

A PRICE FOR EVERY BUDGET!

 HURRY...THIS GREAT

DEAL WON’T LAST!

NOW  you can rent or make payments 3

ways FAST...use 5A’s convenient new

ARM paystations, pay at the gate, or

 on-line www.5Aspace.comww p

* Special “One Month Free” is for new
rentals only, based on

specific units and may be limited.
Call for details. Expires 9/30/07
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LOOKING FOR

OFFICE SPACE?

Newly refurbished 

offices available for rent

Moraga Executive Plaza

346 Rheem Blvd.

Convenient location, parking

Contact: 510-220-8878

Welcome Home!
Marty Tuominen
presents:

2601 Ptarmigan Dr Unit 2, Rossmoor

Offered at $419,000

You will love the beautiful kitchen and spacious rooms in this wonderful
Expanded Kentfield model.    Enjoy the covered patio as you view the
hills and trees below. The updated office or den provides you with a com-
fortable area to relax or work.   The built in cabinets in the den as well
as the kitchen provide you with added flexibility.

3320 Woodview Court, Lafayette

Offered at $1,199,000

$431 per sq ft. and Laf schools.   Must see beautiful home on large
wooded lot.     Remodeled kitchen w/granite, stainless steel appls &
cherry cabs. 4 large bedrooms & 3.5 baths including Master Suite and Au
Pair suite with separate entrance. Very quiet area.

Marty Tuominen
J. Rockcliff Realtors

Direct: (925) 253-7032
Mobile: (925) 482-4204

mtuominen@rockcliff.com

89 Davis Rd., Suite 100
Orinda
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Lynn’s Top Five 

CASUALTY INSURANCE MISTAKES WE MAKE
-   A Financial Planner’s View

One of the least glamorous but
most important aspects of set-

ting up a sound financial plan in-
volves a thorough review of your
casualty insurance.  Particularly your
home and auto policies.   I know, I
know, you are already yawning!  

But look around you --- we
live in a very beautiful, but very fire
hazardous area.  Recent news about
the unfortunate folks in Tahoe who
lost their homes reminds us that in a
matter of moments much that we
hold dear can vanish. 

In my many years of private
practice I see a theme of issues often
neglected in these coverages --- cov-
erages that when neglected or omit-
ted can have tragic or simply
expensive consequences.  So, let me
share my top five with you here.

1)  House not covered to be
rebuilt in today’s dollars and today’s
code:    Most of us simply give the
renewal that comes in the mail every
year a cursory review, groan about
the increase in costs, pay the premi-
ums, stick the policy in a drawer and
give it no more thought.  But if we
learn nothing from recent news
about devastating home losses, it’s
that the cost to rebuild to current
code is frequently not reflected in our
policies.  In today’s market in Lam-
orinda, you should generally esti-
mate $250 - $350/square foot to
rebuild your home --- or more if you
have a lot of upgrades.  You can talk
to your agent about how to get an ac-
curate appraisal.  

2)  Liability coverage is too
low:   Your liability coverage should
be high enough to more than cover
your net worth, or the amount of it
you cannot afford to lose.  For many
of us, the biggest asset we have is the
money we haven’t earned yet!  So be
sure to increase what you carry to
take that into account as well.   Luck-
ily most of us can buy one umbrella
liability policy to cover the high
amounts of coverage we hold, rather
than carrying a huge amount of lia-
bility insurance on our auto policy
and again on our home.  Don’t forget
to include vacation homes, boats,
and other recreational vehicles as
well.   Liability insurance is not ex-
pensive:  $250 - $300 should buy
you $1 million in coverage. 

3) Deductibles that are too
low:  We humans are a curious

species.  We seem to have no prob-
lem agreeing to buy coverage for the
things we KNOW are going to hap-
pen, but we have a huge reluctance
to buy insurance for things that we
think won’t happen to us.  Insurance
should be purchased with the oppo-
site reasoning in mind:  Self-insure
for the small risks in life that you can
afford to handle, and buy insurance
for the large risks that would be dev-
astating to you.  Deductibles are the
perfect example.  Why have a $500
deductible on your homeowner’s
policy?  Are you going to put in a
claim for $600?  Probably not, be-
cause you’d only get $100 back and
then you’d have a claim on your
record.  Better to increase that de-
ductible to $1000 - $2500.  This can
often provide big savings on your
premiums, which you can then use
to buy the higher liability coverage
you really need.  Same with your car
--- talk to your agent about break-
points on pricing with deductibles.  

4) It’s not always about the
price:  A lot of the agents we talk to
are very concerned that their clients
are too obsessed with the pricing on
the policy, and less focused on the
quality of the contracts, the actual
coverages and the service.  Our in-
surance agent, Lana Artemoff at Ma-
rina Associates, recently told me that
the increasing trend of buying poli-
cies on-line based on pricing has re-
sulted in consumers buying policies
with really poor internal legal lan-
guage in the contract.  One example:
“drop down” liability limits on cheap
car insurance if someone else drives.
As she points out “unless you are an
insurance pro, you cannot compare
all the legal language in these con-
tracts --- if something is cheaper, it
often gives less.”  A modern day ex-
ample of “let the buyer beware!” 

5) Schedule a yearly review
with your agent:  Okay, this sounds
like a no-brainer.  But it’s amazing to
me how few of us actually meet with
our agent annually at the review
date.  And it doesn’t have to be in
person:  it can be by phone or even a
good e-mail conversation.  I actually
blame the insurance industry for this
one as much as us the consumer.  A
good agent will contact clients annu-
ally to service the account, see if you
need any changes to your policy, if
things have changed in your life, dis-

cuss whether or not some of your
collectibles need extra protection,
and keep you abreast of current
trends in the industry.  But if your
agent doesn’t automatically do that
for you, then YOU should pick up
the phone and do so yourself.  You
are paying for this service, and the
small amount of time you need to
spend on this is well worth it.  

So, even though I am not a li-
censed Casualty Insurance Agent,
but instead viewing this topic from
the eyes of a Certified Financial
Planner™, I truly hope that this col-
umn will spur you into making a call
to your agent today for a thorough
review and check-up.  It will really
be worth the time and energy.  And
the good news:  once you’ve put a
good insurance policy portfolio in
place with a reputable agent and
firm, it will be far easier for your and
your insurance professional team to
stay on top of it!  

Safeguard Your Irreplaceable Pictures and Documents
By Edward Zeidan, Nerd4Rent

Edward Zeidan, Owner, Nerd4Rent (Lafayette)

The horse-drawn carriages
were brimming with heavy, vibrant
flower garlands, cheerful Stein-
swinging politicians, carolers, chil-
dren, celebrities, brass bands.
Gorgeous horses, tails brushed to
shine like rushing rivers flowing
along their gleaming gams, ham-
mered silver harnesses jingling, con-
juring images of beer commercials
of Clydesdales in the snow. A drizzle
started. We found ourselves sur-
rounded by umbrellas opening like
wings of black crows, then closing
like an apology...still the spirits re-
mained un-dampened.

Through the forest of assorted
heads and raingear, I could see the
huge rotisserie of the ‘Ochsen-
braterei’ and enormous oxen turning
and browning lazily, just one of per-
haps 85 consumed each day. Di-
rectly across from us, the ‘Fischer
Vronie’ beer hall, a favorite for fam-
ilies, emitted the mouth-watering
smell only woodchip-grilled fish
can produce. There were 14 beer
halls in all with a total seating capac-

ity of 100,000. Each hall pours its
own particular beer, has its own
brand of ambience, food and enter-
tainment like yodeling, or perform-
ers cracking whips in exact
precision to the beat of the music.
Waitresses pride themselves of
being able to carry up to 12 one-liter
beer steins at once. Personal trainers
not necessary. 

At the close of the Parade, the
body mass turned good-naturedly in
the direction of Schottenhammel
beer hall. The crowd was so dense,
we could only hear the ceremony
over the loudspeaker and were at
last relieved to find that Ude’s
chances at reelection were secured
and that the party was officially
sanctioned to begin.

Though I expected to have a dis-
torted recollection from my child-
hood, I was happy to find that my
memories met accurately with real-
ity. Just as I remembered, there were
the breathtaking rides, families
dressed in traditional Bavarian
dress, little girls with braided hair

like I had as a child, exuberant
partiers singing, linking arms with
friends and strangers alike and
swaying to the music, all types of
booths and, of course, the food. 

Grilled, smoked trout on a stick,
Leberkaese—hot crusted veal
loaf—fragrant rye and wheat rolls
stuffed with pickled herring
drenched in onions and cloves,
toasted, sugared almonds, huge dec-
orated gingerbread hearts to hang
around the neck, sumptuous salted,
hot Laugen pretzels, Daikon-type
white radishes sliced so thin as to re-
semble foam on a plate, grilled ro-
tisserie chicken, every conceivable
sausage with pungent sauerkraut
curling over bread and rolls, pastries
light as air, powdered sugar puffing
into the breeze... 

On the return ride in the S-Bahn,
wedged between many other tired
revelers, I leaned back thanking King
Ludwig for his flair for throwing a
great party and for making my per-
sonal memories a delectable reality.

There is no Party Quite Like the Oktoberfest!        ... continued from page 5

Lynn Ballou is a Certified Financial Planner™

(CFP®) and co-owner of Ballou Plum Financial

Advisors, LLC, a Registered Investment Advi-

sory (RIA) firm in Lafayette.    

Lynn is also a Registered Principal and Branch

Manager with Linsco/Private Ledger (LPL).  As

such, she is required by securities regulations

to add the following information to this col-

umn:  The opinions voiced in this material are

for general information only and not intended

to provide specific advice or recommendation

for any individual.  Securities offered through

Linsco/Private Ledger, member NASD/SIPC. 


