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COMMUNITY Service -

We are pleased to make space available whenever possible
for some of Lamorinda’s dedicated community service or-
ganizations to submit news and information about their ac-
tivities. Submissions can be sent to
storydesk@lamorindaweekly.com, with the

subject header In Service to the Community.

MCC Promotes Water Safety with
Rescue One Foundation and MOFD

Summer is well under way and it s time to be safe around water
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Water safety was the lesson of
the day for the children and
adults of the Moraga Country Club
(MCC) on July 6th. Rescue One and
the Moraga Orinda Fire District
(MOFD) gave a presentation on
water safety basics to children and
parents of the Moraga Country Club.
MOFD firefighters showed the chil-
dren the specialized equipment that
they use to rescue people involved in
water related emergencies. Each
year, over 3500 water related fatali-
ties occur in the U.S. Children under
the age of 14 accounts for over 25%
of water related deaths. Lack of suf-
ficient barriers and no supervision
are the main contributors.

Firefighters explain their rescue equipment
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MOFD also showed off one
of their two new ambulances. Two
paramedics are assigned to an am-
bulance full time. The new ambu-
lances are like rolling “emergency
rooms”. Specialized equipment
sends updated patient information
directly to the receiving hospital.
Rescue One is a non-profit or-
ganization that supports the mission
of the Fire District through fund rais-
ing. Thanks to Rescue One’s efforts,
the District is equipped with state of
the art automatic defibrillators and
other specialized rescue equipment.
For more information on Rescue
One, visit MOFD.org and click on
Rescue One.

Furry Fundraiser

Officer McDevitt and Doc in front of Pet Food Express , Lafayette

fficers McDevitt and Doc, of

the Lafayette Police Depart-
ment, made a guest appearance at
Pet Food Express last Saturday to
help raise funds to purchase protec-
tive vests for K9 officers in the Bay
Area who have been serving their
communities without the appropri-
ate attire. Pet Food Express will do-
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nate proceeds to the Western States
Police Canine Association's "Cover
Your K9" fund. Community Serv-
ices Officer Cathy Surges-Moscato
says that Doc's fundraising efforts
are expected to pay off in the form
of a bullet-proof vest to call his
own.
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Living Longer & Loving It

Decision Spawns Five Years of
Service to Gravely Il

.. continued from page 8

“The house is an honor to
Mr. Bruns’ son,” Hatton said.
“Everyone here tells his story.”

The house is not a sad place.
Often times, it’s joyful, Hatton
said. “Kids are always running
around, or we might have a large
group of people here. We’ve held
weddings, anniversaries, and even
a naturalization ceremony where
one patient became a citizen.”

And patient’s pets are wel-
come. “One woman even had her
horse in the backyard during her
stay,” she said.

All the rooms open to the
backyard garden, which was de-
signed by Lafayette resident, re-
tired hospice physician and
Hospice of the East Bay board
member Anne Steinmann. The
garden includes a large labyrinth
that patients and families walk for
peaceful meditation. Bruns House
is also home to Toby, a poodle
who can regularly be seen sitting
on the laps of doctors or nurses as
they fill out charts, or panting hap-
pily in the arms of one of the doc-
tors as he talks to families.

Patients range from young
adults to elderly and typically stay
only a short time. When patients

come from a hospital, it’s a transi-
tion to their home and the family
is given time to learn how to care
for their family member in a home
environment, with the supervision
of medical staff on site. Others
who come from a home care set-
ting to Bruns House do so because
they need medical care beyond
what can be provided at home.

“This is a needed level of
care,” Hatton said.

For Bruns, who will cele-
brate his 91st birthday in Septem-
ber and who has been involved in
philanthropic efforts throughout
his life, his involvement with
Bruns House has been more per-
sonal. “I feel part of the family,”
said Bruns, who regularly visits
the facility, although not as fre-
quently lately. Then joking, he
adds, “It’s my house. It has my
name on it. [ can go down there
anytime.”

As for the people who have
benefited from Bruns House, Mr.
Bruns struck a more serious tone.
“Fifteen-hundred people have
been to the facility over five
years? [ didn’t realize that,” he
said. “Ithink it’s great; I think it’s
working.”
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Fun Food Shopping -

Is It Possible?

By Dr. Theresa Tsingis, D.C., M.S.

Having honed the skills of tear-
ing through a store, slipping
between customers (miraculously
not knocking them over) while
crossing items off a list, answering
the cell phone and calculating the
shortest line in which to tap my feet,
I decided it was time to find at least
an occasional alternative to harried
food shopping. Sometimes it’s nec-
essary, but — enough already.
Where's the enjoyment of selecting
food to nourish the body? Many
food choices are made from stress
and lack of time these days. After re-
flecting on the issue, | have a few
suggestions.

Interview your culinary audience
beforehand, while making a shop-
ping list.

It’s tempting to quote Fran
Lebowitz, “Ask your child what he
wants for dinner only when he’s
buying.” However, the development
of good attitudes towards food is
naturally related to enjoying it, and
kids appreciate having some input
about likes and dislikes. I ask my
kids for dinner and snack ideas, and
then shop without them. Sometimes
it's the closest thing to R&R for the
day.

Designate at least 1 fixed shopping
day.

Select a day when, to the nth
degree possible, food can be pur-
chased for the next few days’ meals.
This gives the opportunity to think
ahead, reflect on what’s in season,
and plan for some treats. Food crav-
ings can be satisfied with regular
shopping excursions when planning
a rational approach.

Eat before you go.

Grocery stores that offer sam-
ples know that sales of the demo
items increase dramatically. By eat-
ing a snack before shopping, one can
cut down on impulse buys and junk
food “gotta haves”. That little snack
can save a lot of money and excess
calories over the course of 52
weekly shopping trips in the year.
Bring only willing assistants.

Have a family member or
friend watch the kids and avoid hav-
ing to save them from falling out of
the cart, whining over the loud-
speaker, or filling a diaper. Grocery
shopping can feel like a mini-vaca-
tion without those occurrences. If
your child likes to shop and would
love nothing more than to cram a
basket with Lunchables and the dis-

play candy near the checkstand, it
may help to issue a couple of guide-
lines in a lighthearted way. For ex-
ample, “We’re going in for broccoli
and tofu; whoever doesn't ask for
anything else gets ice cream later!”
Go seasonal.

Even with the abundant avail-
ability of produce from all over the
world, it seems more irresistible dur-
ing our local season. Tomatoes, corn
and cherries practically glow in
summer, sweet potatoes seduce in
autumn, carrots and fennel beckon
in winter — you’ve got the idea. Sea-
sonal ripeness influences nutrient
content, and just seems better on an
intuitive level. It's also usually less
expensive.

Go local.

Put on a hat, grab a bag and
visit a farmer’s market. Neighbors,
musicians, kids and dogs can make
food shopping a pleasurable social
experience. Use the imagination to
capture a sense of ancient market-
places where humans exchanged
wares since the beginning of time.
Aromas wafting through the market
tempt the tasting of new foods.
Mounds of fresh, healthy fruits and
vegetables inspire better eating and
delightful recipes. In addition, farm-
ers and entrepreneurs from the re-
gion are kept solidly in business.
Everyone wins at a good farmers
market.

I guess the overall theme is to
enjoy the moment, including every-
day tasks. Perhaps we are what we
eat, but what if we are also how we
shop. . . see you in the aisles.

—

Dr. Theresa Tsingis, D.C., M.S.
has a private nutrition
practice at 89 Davis Rd.,
#180, Orinda.

Tel. (925) 254-1080

Email: drtsingis@comcast.net

The Olsen Team

Lamorinda Specialists Since 1977

Prestlglous Merrlll Circle-4Br, 3 Ba, 3425 sq ft.
Gorgeous newer construction with soaring ceilings, large windows
and beautiful woodwork. Spacious living areas and
bedrooms. 3 car garage. Lovely setting on 1 acre lot.
www.41MerrillCircle.com $1,375,000

Dream Kitchen/Great Rm! 4 Br, 2 Ba, 2196 sq ft.
Just over the Orinda border. Newer kitchen and baths. Perfect
floorplan. Pretty yard with large lawn and patio and views of

the golf course. Steps away from Los Perales Elementary.

www.24Sullivan.com  $999,500

JUST SOLD:
Sellers: 718 Augusta, 159 Natalie Drive
Buyers: 13 Washington Ln, 9 Vida Descansada, 8 Teodora,
907 Augusta, 116 Brookline, 9 Sanders Ranch Road

VO( TATES

REAL ESTATE

Phone: 925-253-2530
BEN www.TheOlsenTeam.com
DRE Lic. 00616156

SUE LARA

Get Clean.

TOTAL CLEAN

HOUSE CLEANING SERVICE

925.376.1004

or gifts for others.

Totes as well.

or staycation!!
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Did You Know?

All Swarovski Jewelry is currently on
sale at David M. Brian for 50% off the
the regular price. This is the first time
ever that the entire collection of
Swarovski Jewelry has been offered at
half price! Stock up now for yourself and

Summertime is Picnic Time and

David M. Brian has a great selection of
Picnic Baskets and Picnic Backpacks.
Our best selling Picnic Backpack for Two
is currently on sale for $99.99!

(reg. 115.00) This might be the right
time to mention our very popular Wine

Does this puzzle you? David M. Brian
is selling more puzzles this year than
ever before! Is it because we have a
large selection of really good
interesting and fun puzzles for all
levels? Some more for fun, some really
complicated, some educational. All a
good idea for your upcoming vacation

1129 Broadway Plaza, Walnut Creek
(925) 947-1991 e 1(800) 833-2182
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World Class Spa Experience

Jacuzzi Sauna Steam Room Rainforest Shower

Summer Specials...

$49” 526

50 min Massage Signature Pedicure
Swedish or Deep Ti Nail Care + Exfoliation +
weaisn or Deep Lissue Wi < TR
Free use of Jacuzzi, Sauna

513

Signature Manicure
Offer Expires 8/31,/2009

Gift Cards Uvailabile. Farty is Welcome
VOted “BGSt Of” by Lamorinda Moms,

San Jose Mercury News, Metro, San Francisco Magazine

Steam Room

* Purchase of Two Massages required. 2nd massage
must be used within one year and by the same person.

3589 Mt. Diablo Blud., Lafayette. CA

925.299-8877
Open Daily 10am-7pm

Manicure - Pedicure - Massage - Facial - Waxing

i






