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Movie money taken, 9/05/10 Of-

ficers responded to a burglary at

the New Rheem Theatre that oc-

curred just past midnight when

the theater was closed.  Unknown

suspects entered the building by

forcing open a second story win-

dow.  Not one, but two cash reg-

isters were taken from the front

counter – estimated loss $150 in

cash and $500 in equipment. 

Computers swiped, 9/02/10 At

2:30 in the afternoon police were

dispatched to Saint Mary’s College.

SMC Public Safety Officers said

someone had stolen two Apple

Desktop iMac computers from, big

surprise here, the Computer Tech-

nology Center.  Estimated loss

$3,000.  Sadly no leads at this time.  

No seat belts, 9/02/10 Police

pulled over a 48-year-old Moraga

resident with six children in the

bed of a pick up truck, along with

three children in the front seat not

wearing their seat belts near Mor-

aga Road and Corliss Drive.  Al-

though none of the kids had a seat

belt on, the mature driver was

wearing one.  The subject told

cops she was providing a quick

lift to the pals of her daughter.

She was ticketed for nine viola-

tions of parental duties to have a

child between 7 and 14 securely

fastened in a seat restraint system.

While the cop remained at the

scene of the crime with the kids,

the mom went home and retrieved

a van to transport the kids home.

Moraga
Town Council Wednesday, September 22, 7:30 pm
Joaquin Moraga Intermediate School, 1010 Camino Pablo

Planning Commission Tuesday, September 20, 7:30 pm
Moraga Library, 1500 Saint Marys Rd 

Design Review Monday, September 27, 7:00 pm
Moraga Library, 1500 Saint Marys Rd 

Liaison Friday, October 8, 8:00 am
Fire Station, 1280 Moraga Way

Check online for agendas, meeting notes and announcements

Town of Moraga online: www.moraga.ca.us

Chamber of Commerce: www.moragachamber.org

Moraga Citizens’ Network: www.moragacitizensnetwork.org

Public Meetings

•   Police Report   •

Civic News

$1 OFFWatch BatteryWith This Coupon.

GRAND OPENING
925-376-1888
354 Park Street, 

Moraga
(Next to Rheem Theater)

925-952-4488
1547-A Palos Verdes Mall 

Walnut Creek  
(In Lunardi’s Center)
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FREE Estimates

Rolex-Tag Heuer Repair Center
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• Keep your water clean and healthy
• Double the life of your water heater
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Built It GREEN
Smart Solutions from the Ground Up

(925) 376-5717
mccarttconstruction@msn.com

Orinda, CA
Lic. # 770687

Certified Green Builder

Kimco Realty Came To Town
By Sophie Braccini

When John Walter, Director

of Real Estate for Kimco

Realty, introduced himself during

the public comment period of a

Moraga Planning Commission

meeting in late August, there was a

moment of stunned silence in the

room. Kimco, which owns and

manages hundreds of shopping

centers and was said to have pur-

chased the Rheem Center a few

years ago, had never been repre-

sented at a public meeting.  

Kimco was viewed as the dis-

tant evil that kept raising rents and

driving small businesses away.

Communication between the Town

and the corporation were marginal

at best; there were certainly no dis-

cussions of retail strategy. When not

one, but three, Kimco representa-

tives came to the public meeting on

the Dollar Tree store, many were

taken by surprise. Kimco was there

to defend its choice and present its

retail strategy for the Center. 

According to Armand

Vasquez, Kimco’s Regional Vice

President of Leasing, the reason

why his company has not been very

present in the Town of Moraga until

recently was because Kimco did

not own the Rheem Center.  “Until

a few weeks ago we were the man-

ager and not the owner of the Cen-

ter,” he said, “we would make a

proposal for a tenant and a rate and

it would be approved or rejected.

Now we are co-owners with ‘Big’

and are making those decisions.”  

Kimco representatives ex-

plained their strategy for the Center

and how they have tried to attract

the right tenants.  “We had a liquor

store contact us, we had a comic

book store that sold drug parapher-

nalia, and we rejected them,” said

Walter, “We’ve tried to attract a

Radio Shack, a phone company,

and a men’s clothing store; but for

the retailers the demographics of

Moraga do not add up.”

Walter confirmed that a pro-

duce store is coming to the Center.

The store belongs to a company that

owns two others, one of them nearby

at the corner of Tice Valley and

Olympic Blvd. “That’s where Ross-

moor residents get their organic pro-

duce,” said Walter.  (Dropping by that

store a few months ago, this reporter

noticed a wide variety of produce,

some of it organic, and such items as

milk products, grains and snacks.)  

He also confirmed that a

Mediterranean restaurant and a

frozen yogurt shop would be opening

at Rheem.  “We are building mo-

mentum and traction in the Center,”

said Vasquez, “This center has al-

ways been treading water and been

challenging, but we wanted to get it in

our portfolio and make things work.”

The Dollar Tree store would

fill 9,000 square feet of empty space

for Kimco.  Vasquez would not re-

lease the details of the deal, but he

stated during the Council meeting,

“It’s not a deal that we’d be proud

of economically.” 

(Editor’s note: OOPS! This article was
originally the missing sidebar from last
issue’s Dollar Tree article, and can be
viewed online in both issues.)

Dollar Tree Still Undecided
By Sophie Braccini 

The Moraga Planning Com-

mission tried hard on Sep-

tember 7 to find common ground to

either accept or reject the applica-

tion of the Dollar Tree store, but

could not. Agreeing to disagree, a

sub-committee was created that will

work on a text acceptable to a ma-

jority of commissioners.  At stake is

9,000 square feet of retail space in

the Rheem Shopping Center, for-

merly occupied by Blockbuster and

small businesses.

“It is a matter of policy-mak-

ing,” said Commission vice chair

Russell Driver, “the town is being

taken off guard; it does not have a

framework set to really reflect what

most people who live in our town

want to see happen.”  

In neighboring Lafayette, the

city has established a set of refer-

ences, defining a retail business dis-

trict (RB) and a special business

district (SRB).  The regulation

specifies elements such as “…to

foster development of an especially

attractive, high-quality retail shop-

ping area, emphasizing pedestrian

convenience (SRB),” or “…to cre-

ate, preserve and enhance areas

with a selective range of retail and

personal service establishments in

attractive, compact locations ori-

ented toward pedestrian compari-

son shopping (RB).” 

In the absence of such a vi-

sion for Moraga, the commission-

ers struggled to interpret the

Municipal Code and General Plan. 

Although attendance was

thinner than at the previous meet-

ing, some powerful statements were

made by members of the public. 

Bill Snider, owner of Moraga

Hardware in the Moraga Center,

admitted that the commission prob-

ably couldn’t do anything but ap-

prove the Dollar Tree’s application,

but he added, “You, as the planning

commission, should be tired of big

retailers that misrepresent them-

selves.  Local business owners are

the ones who give to MEF, to Ki-

wanis, to Rotary, etcetera. With this

kind of retail, the money is not rein-

vested in the community.” 

Resident Hollie Lucas-Al-

calay stated that she refused to roll

over. “Having this store here will

change the perception of potential

home buyers coming to our com-

munity,” she said, “and perception

is everything.”  

Another speaker, Lynn Davis,

researched the retailer and pre-

sented evidence of poor quality and

even risks to the community.  She

cited the Consumer Product Safety

Commission (www.CPSC.gov)

that lists two pages of items recalled

from Dollar Tree stores during the

month of July, including such

things as counterfeit extension

cords recalled due to shock hazard,

glue guns recalled due to fire haz-

ard, and toy jewelry recalled for a

lead poisoning hazard to children.

Commissioner Roger Wykle

said that he could not support the ap-

plication because, in his judgment,

the store would not enhance existing

usage and strengthen the character of

the town and commercial centers, as

is required in the General Plan.

Commissioner Stacia Leven-

feld reached the same conclusion,

stating that store would have an ex-

cessive negative economic impact

on the community.  

Opposing Wykle and Leven-

feld were Commissioners Tom

Richards and Dick Socolich, who

supported the Dollar Tree applica-

tion – not on the store’s merits, but

rather because they didn’t see any

actual grounds on which to base a

denial. “As much as I may not like

it, I don’t see how we can’t support

it,” said Richards.  

Commissioners Driver,

Bruce Whitley, and Chair Jim Ob-

sitnik wanted to amend the applica-

tion to reach approval; Obsitnik

wanted to remove all conditions of

approval from the text, while Whit-

ley and Driver looked to reinforce

them so the store would be a better

fit for Moraga.

Planning Director Lori Sala-

mack, who hoped to see a resolution

that night, and Commissioner Tom

Richards, who said that the Com-

mission owed it to Kimco to give

them a clear response on what the

Town wanted, were unsuccessful in

their attempts to draw a compromise.

In the end a sub-committee

was created, composed of staff and

Commissioners Socolich and Whit-

ley, and charged with crafting a text

that could be acceptable to a major-

ity of the Commission, which will

next convene on September 20th.  

State Farm Mutual Automobile Insurance Company (Not in NJ), Bloomington, ILP040036  02/04

D I S C O U N T  R AT E S
without discount service.

It’s no accident more people trust State Farm.
Mike Rosa, Agent

Insurance Lic. #: 0F45583
1042 Country Club Drive
www.mikeisthere.com

Bus: 925-376-2244 g

969 Moraga Rd., Lafayette in La Fiesta Square   

284-9616 •   www.sharpbicycle.com

Full Service Bike Shop:
Repairs  |  Tune-ups  |  Fittings

Over 250 Bikes in Stock!
Trek, Gary Fisher, Look, Orbea, Santa Cruz...

Road Racing  |  Road Touring Comfort Road  |  City Bikes

Bike Path Cruisers  |  Womens Specific Designs

Mtn. Cross-Country  |  All Mountain  |  Kids Mountain

Kids Road  |  Little Kids

M-W 10-6, Th-F 10-7, Sat 9-6, Sun 12-5

International Experience, Local Expertise.

Realtors
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A s a real estate professional, I know the little things that
help sell homes fast.  Let me help you set the stage, market
your property, and find the perfect buyer for your home.

Selling your home can be made simple- call me today.

Exceeding your expectations in today's challenging real estate market

Julie Barlier
jbarlier@rockcliff.com

www.JulieBarlier.com

(925) 588-4300

Steadfast Income Fund, LLC
Private Mortgage Lender

Reliable, Dedicated and Loyal: 
to Our Investors and Customers…
Income collateralized by First Deeds of Trust on 
investment real estate.
8% preferred return paid monthly.*

Steady, Stable and Constant: 
Financial Returns to Our Investors…
Professionally managed by Lafayette Capital Group, Inc.
Principals have over 50 years combined experience.
Equitable allignment of interests.

Intent, Resolute and Unwavering: in Our
Business Practices.
*The preferred return is net of Fund expenses (including an annual 2% asset
management fee) and is payable from profits, if any, and is not guaranteed.

Please call 877.962.9890 to speak with a representative

and to request our Investor package.

Visit our web-site at 
www.steadfastincomefund.com
270 Lafayette Circle, Lafayette, CA 94549
Real Estate Broker California Department of Real Estate #01391225

•

MORAGA
PARKS & RECREATION

925-888-7036  •  www.moraga.ca.us

Youth Ballet for ages 3-12, Wednesday afternoons
AARP Drivers Safety Course, 10/19 and 10/22

Pear Festival, Commons Park 
Saturday September 25, 10a-4pm


